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FAX TO THE PERMANENT REPRESENTATION OF 

THE CZECH REPUBLIC

Subject: 
State aid / The Czech Republic 

Aid No.  N 506/2006
By letter of 26 July 2006, registered on the same day, you notified to the Commission pursuant to Article 88(3) of the EC Treaty the above mentioned aid scheme.

Additional information has been found necessary for a thorough study of this aid scheme. I would therefore be very grateful if you could clarify with your authorities the following question.

The Czech authorities indicate in the notification that the aim of the State aid scheme will be to raise awareness of agricultural products or of individual areas in the agricultural sector in which those agricultural products are produced and, as a final consequence, to persuade the consumers to buy the relevant product.

The Commission services remind the Czech authorities that Article 28 of the EC Treaty states that quantitative restrictions on imports and all measures having equivalent effect shall be prohibited between Member States. Advertising of home-grown products by a Member States which is aimed at domestic consumption is considered as such an equivalent measure as the measure may lead, or is intended to lead, to favour the consumption of home-grown products in place of the consumption of imported products.

Unless appropriate explanations can be provided to suggest the contrary, publicly subsidised campaigns focused on the origin of the products and aimed at consumers residing in the Member State or region of production, who may be presumed to be familiar with the products concerned, would appear to be intended to reinforce possible existing preferences to buy local products, and would therefore be contrary to the common interest. Consequently, advertising which advises consumers to buy national products solely because of their national origin clearly infringe Article 28 of the Treaty.

National aid for an advertising campaign which infringes Article 28 of the Treaty cannot in any circumstances be considered compatible with the common market within the meaning of Article 87(3)(c) of the Treaty.

In the light of the above, the Czech authorities are requested to provide clarifications on this aspect of the scheme and give an appropriate explanation why they consider that the scheme would not infringe Article 28 of the Treaty. Unless an appropriate explanation can be provided, the Czech authorities are invited to withdraw the notification of the scheme in object.

As this information is indispensable to enable my staff to examine the above-mentioned scheme under Articles 87 to 89 of the EC Treaty, I wish to inform you that the period of two months referred to in Article 4 of Council Regulation (EC) No 659/1999 for the examination of notifications will begin to run from the date on which the above details reach the Commission.

I would be grateful if you could send your replies within two months at the latest.

The Czech version of this letter will follow.
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